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Building your nonprofit community with social media




Application

Please send completed application to Rural Learning Center/Engage:SD at PO Box 10, Howard, SD  57349.  You may also submit your application electronically by emailing it to engagesd@rurallearningcenter.org.

Organization Name:  ______________________________                                                                                                            

Contact Person:  __________________________________

Address:  _______________________  City: ____________  State:  _____  Zip Code:  ______

Is applicant organization a nonprofit operating in South Dakota?  
Yes ___      No ___

Is applicant organization a community/economic development organization?  Yes ___
No ___

How many Engage:SD Online Webinars have members of your organization participated in/watched?  ___

Who will be responsible for coordination and execution of branding and social media work?  Why is this person right for the job?

Who is part of your Engage:SD Street Team? (please list names and contact information below)
When do you prefer to start the In-Depth Technical Assistance?     Nov  ___

Feb  ___
Please answer the questions listed below:

1. Organization Review
a. Describe your organization, in one or two sentences.  
b. What is your philosophy (mission/vision/values)?  
c. What are your overall goals and objectives?
d. Briefly describe your organization’s history. List anything you are “well known” for.
2. Marketing and Branding History

a. Do you have a positioning line/tagline?  Please attach current logo or other branding and marketing materials with your application.
b. What the three most important things you’ve learned about social media and branding in the last year, either through the Engage:SD webinars or personal learning?

c. What social media tools is your organization using?  Please share the appropriate URL’s.  

d. Where do you think your organization’s current branding/marketing efforts fall short?  What have you learned from this?

e. How will in-depth technical assistance compliment your organization’s current and upcoming marketing efforts?
3. Target Audience
a. Who is your primary audience?
b. How do you envision talking to your audience (which media)?
c. How have people found out about you in the past? Was this effective?
d. Name three main things you’d like your audience to think/feel as a result of your branding and social media efforts.
4. USP (Unique Selling Proposition)
a. List the top 3-5 things that make you different/unique in the marketplace. (These are called points of differentiation; things which set you apart from others who may provide similar services.)
5. Wish List
a. Describe a “wish list” of marketing materials that you would like to have in the future.
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